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The following table shows that the decline in visitor numbers continued throughout 2018, although the 

club’s Facebook page (maintained by Nigel Nicholds) compensates for the losses. 
  

Website Visitor Numbers 

Year New Visitors Return Visitors Total Visitors Comparison with Previous Year 

2012 13,207 (78%) 3,670 (22%) 16,877 –6.60% 

2013 15,146 (78%) 3,906 (22%) 19,052 +12.89% 

2014 15,587 (75%) 3,573 (25%) 19,160 –25.68% 

2015 7,707 (74%) 2,765 (26%) 10,472 –26.05% 

2016 5,469 (64%) 3,118 (36%) 8,587 –18.00% 

2017 3,750 (65%) 1,986 (35%) 5,736 –33.20% 

2018 2,717 (67%) 1,334 (33%) 4,051 –29.38% 
 

Website Costs (priced pro rata per year) Term Expires 2018 2017 

Website hosting (1Gb) 3 yrs 31/12/2019 £35.88 £35.88 

Domain name registration with Nominet 2 yrs 16/11/2020 £9.99 £8.39 

Online enquiry form to prevent spam e-mails 2 yrs 10/08/2019 £27.93 £27.93 

Message board Indefinite Indefinite £0.00 £88.96 

Totals   £73.80 £161.16 
 

Updates 

 The 2018 News page was kept up-to-date throughout the year with 81 news stories (115 in 2017). 

 The AGM Minutes were published online and the more static pages, e.g. Home and History, kept 

up-to-date. 

 The message board was tidied up to show only messages which were current or of long term interest.  

Because it is now free, it carries a small amount of relevant advertising, e.g. for hiking boots, etc. 

 No new collections were added to the Photo Gallery (5 in 2017). 
 

Problems 

 A major operation in August (successful) and continuing work on the restoration of my home 

(completed in December 2018) restricted the amount of time that I could devote to the website.   

 Despite asking members to supply ready-to-print copy every year, most contributions still require 

me to do a lot of work.  This includes investigating leads and summarising often lengthy source 

material.  Many reports in local newspapers are just press releases, published verbatim; converting 

these into succinct and interesting stories requires time, effort and skill, as does verifying what they 

say and pinpointing (e.g. with grid references) the locations referred to. 
 

Possible Developments 

I remarked last year that our website now looks rather old-fashioned, and that we might benefit from 

moving to a more up-to-date IT platform, on which our webpages were adapted automatically to 

different devices, e.g. desktops, laptops, iPads, mobile phones, etc.  At the time of writing, the local 

poetry group (to which I belong) is considering setting up a website using Wordpress, which – if it goes 

ahead – would give me an opportunity to learn the skills necessary to achieve this.  Also as remarked 

last year, I think we would need to keep the news pages and photo galleries in the old format because 

they have developed into a ‘Wikipedia’ on old railways, and it would take many months to convert their 

20 years’ worth of content into a new format. 

 

My computing skills are no longer fully up-to-date, for reasons which need not concern us here.  I would 

prefer to hand over to a younger model of Webmaster, but will remain in post for another year if no 

other volunteer is forthcoming. 

 

Jeff Vinter 

3rd January 2019 


